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“ The greatest weapon
against stress is our
ability to choose one
thought over the other.

William James, 1842 - 1910




“ Intuition is nothing
more and nothing less
then recognition.

Daniel Kahneman
“Thinking fast and slow”, 2011




Dual Process Model

System 1 - Intuition System 2 - Reflection

Intuition

Fast Slow
Always on Involuntary control Concentration On demand
. Constructed )
Automatic iy, fhoughts Deliberate
BRAIN &
Unconscious SYSTEMS e Conscious
Effortlessness
Hot Innate skills ? Cold
Speed
Heuristic Reflex Analytic
Error prone Reliable
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ins the race

System 1 usually w




An ar(prcfch to proble
gua ranteed to be optimal, pe
for reaching an immediate goal.




Cqﬁt'i\?e‘Bi.ases

Systematic patterns of
judgment.
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The tendency to see oneself as less biased than other p‘&jple
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If one objec “is processed more fluently,'fas J&“ ot smoothly
than another, the mind infers that this object has the higher value
with respect to the question being considered — even if it is illogical!
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or if it has been stated multiple times, regardless of its actual veracity.12
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Visual Hierarchy

= Visual hierarchy is one of the o
Core teChniqueS WhiCh are When different elements are laid

out close to each other, they are

applied to the design process. R o

o o ege Closure y
= It I S I n It I a I |y b a S e d O n G e Sta It Reification or closure refers to Similarity
making something concrete, bringing Objects with shared visual
. . hina i inq. : characteristics are automatically
p Syc h O I Og I Ca I t h e O ry W h I C h = ";?;,;:‘;?h?:;iq(:_r gotite taken to be related.

. ;. GESTALT
examines users’ visual PSYCHOLOGY

perception of elements in
relation to each other and shows el w
how people tend to unify the e e
visual elements into groups.

visually associated. within a single image or design.
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Size

Color

Contrast

Negative space
Proximity

Repetition

Texture and style
Typography hierarchy

Cognitive UX

VINNY’S BAKERY s

PRODUCTS LOCATIONS NEWS ABOUT

HAPPINESS
SMELLING BREJM

Our loaves are hana-crafted daily In a variety flavors, shapes, and sizes. .,
The entire production process pccurs on-site from the hand shaping

and the slow rising of the bread that gives it its characteristic depth

of flavor, to the exact moment when it comes out of our specialty
European stone-hearth oven.

CHOOSE YOUR LOAF

Desigried in Ukraine. © 2017 Viany's Bakery

CONTACT
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Consider scanning patterns

= Z-shaped pattern takes
place on the pages which
are not heavily
concentrated on copy.

= F-pattern appears on
digital pages or screens
with big amount of Zpattern Hierarchy
content (blogs, news
platforms etc.)

= Put all the core Ul
elements on the most
scanned spots to draw

F-pattern Hierarchy

users’ attention. it ngroup com
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Design Patterns

@ MY BOARDS ~ Q signin X ! X = N SUBMIT PATTERNS LOGIN

[ | Leve ra ge common Inspirational Ul UX Patterns That Work

73 100% W4

design patterns >

®
- Ke e p yo u r U I S Welcome to Airbnb.

consistent |

More options

By tapping Continue, Create Account or More.

= Adopt a design
system

Q ADD Q ADD

.

P Path & Airbnb [ ¢ t Tumblr

SCREENS - ONBOARDING - ONBOARDING -
ONBOARDING - MiISC - COMPONENTS -

Simple and intuitive sign up expe- Nice thumb-friendly Sign Up flow

rience. Love how each cards ani- with a good progress bar as part Simple sign up flow that asks for

mate in step by step. of Airbnb iPhone app onboarding. minimal amount of information
and keeps it at the center of focus.

https://www.mobile-patterns.com/
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= Avoid unnecessary

options
= Reduce number of e V&Y 1 gt 1 RN
choices " _ I s'vj;;:v

= Consider

personalization and t, r ? =

anticipatory design MR ced
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Aesthetically pleasing design...

Can make users develop ...and it works both ways!
feelings towards the product

Halo Effect Horn Effect

Cognitive UX 20




Can make users more
tolerant of minor usability
issues.

11:05 AM p—
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Consider tuning down
aesthetic values if focus is
on usability
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Priming

Exposure to a stimulus influences behavior in subsequent, possibly
unrelated tasks.
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Colors can prime emotions

Red

Excitement
Strength
Love
Energy

Pink

Compassion
Sincerity
Sophstication
Sweet

Orange

Confidence
Success
Bravery
Sociability

Purple

Royalty
Luxury
Spirituality
Ambition

Brown

Dependable
Rugged
Trustworthy
Simple

Green

Nature
Healing
Freshness
Quality

Black

Formality
Dramatic
Sophistication
Security

Blue

Trust

Peace
Loyalty
Competence

White

Clean
Simplicity
Innocence
Honest

Cognitive UX
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Metaphors in visual imagery

THEMES + EXTENSIONS

SHOWCASE BLOG HELP

Our work combines @
design and development. / /
We make sleek and modern

g/, designs for your business.

Cognitive UX 24



Fonts can elicit different
emotions and
associations

Important in logo
design

Cognitive UX

1
SERIF 4 SANS SERIF
1

Tradition = Stability

RESPECTABLE . OBJECTIVE

Reliable Comfort . Clean Modern

Slegance- STRONG
Progressive
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Source: Crazy Egg
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Avoid Dissonant and Accidental Priming

= Study market trends to
identify user expectations
(prototypicality and
beauty-in-averageness
effect)

= Avoid ‘trigger words’ that
cause a visceral reaction.

Control:

Join BettingExpert

Treatment:

Join BettingExpert

18.70% less signups

Statistical confidence 96%

Cognitive UX
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Peak-end rule

People judge an experience largely based on how they felt at its peak

and at its end, rather than the total sum or average of every moment
of the experience.
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Creating positive peaks

= MyTasks  Inbox  Dashboard ° Saarch

Marked v Review marketing X
budget proposal complete
Undo

€ My Tasks in Apollo Enterprises -

List  Calendar Files

s

~Today

1 Vote for finance team offsite activity Today

~Upcoming

| Propose new customer billing flow OO tomorow
~ Draft Q2 forecast Finance . Friday

» Later

Heip «

Apaiio Enterpris... ’

Cognitive UX
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Reduce the impact of negative peaks

@ GitHub, Inc. [US] | https://github.com

O Why GitHub? Enterprise Explore Marketplace Pricing

This is not the
web page you
are looking for.

Find code, projects, and people on GitHub:

Sign in

Sign up

Search

Cognitive UX
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Leave a memorable last impression

You did it! You just e-filed your taxes.

A confirmation email celebrating your success is on its way.

W [,
v, a
- ’

Y

We truly appreciated the opportunity to help you with your taxes.

You filed on January 31, 2016 @ 3:22 PM EST

How likely are you to recommend TurboTax to a friend?

Nat very likely @@@@@@@@@

Extremely likely

Cognitive UX
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People will go to great lengths to avoid losing.
In fact, the psychological pain of losing is twice as powerful as the
pleasure of winning.




See what’s next.

WATCH ANYWHERE:CANCEL AT ANY TIME.

JOIN FREE FOR A MONTH >

Cognitive UX



Create an emotional bond with free trial

= Romppaw HOME MAGAZINE  TRIPGUIDES  TRIP PLANNER

Get Plus  Login Get Storted

Ready to hit the
road? Don't leave
without us.

Map your route, discover amazing places, and get
out there...

Let’s get started

i Plan Your Trip - ] Explore Places

by 3 7 r j §
% o/ A
- g ks
g &
STARTING FROM DESTINATION Plan Trip g

- TR
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Create FOMO with scarcity

1,596 reviews

Holiday Inn Manhattan 6th Ave - Chelsea Good

©Q Chelsea, New York — Show on map Bl(1.7 miles from center ) —
Subway Access

Booked 2 times for your dates in the last 24 hours on our site

King Room with City View — e 5 nights, 2 adults
Only 6 rooms left on our site! US$871

includes taxes and charges

See our last available rooms )

Cognitive UX
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Cognitive UX

LAUNCH'STARTIN.G IN

WATCH LIVE
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Designer Biases

e Maslow’s Hammer
e Confirmation bias

* Congruence bias

 False consensus bias
* Experimenter’s bias
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Acknowledge your biases and counteract!

= Cultivate curiosity l
= Don’t make

assumptions

?
1R

Source: Crazy Egg

= Do research with

real users
= Test alternative
solutions

Cognitive UX 38










